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Chief Marketing Officer 

Hammersmith, UK  

Permanent 

Competitive Salary  

 

Who we are  

iPLATO are on the search for a Chief Marketing Officer to become a piece of their puzzle. But this 

isn’t an ordinary puzzle – we’re a puzzle with no sides, constantly evolving and adapting to fit in 

our environment, as soon as we lay one piece, we are working together to fix another. We are a 

team of fire-fighters, plate-spinners and pull-together-and-find-a-solutioners. We serve millions 

of patients and healthcare professionals every day and are passionate about healthcare and 

finding the best technological solutions. We are supportive of our team and live in the cliché of 

no two days are the same. If you think you’ve got what it takes to work in a fun, fast paced, reactive 

and rewarding digital health company then we would love to hear from you. 

About the role:    

We are searching for an experienced and self-driven Chief Marketing Officer (CMO) to join our 

marketing team. As a member of a global management team, you will be responsible for 

developing and implementing new marketing and platform strategies and lead our team by 

example. myGP is currently the market leading medical app in the UK, it connects patients with 

healthcare providers to provide online consultations and encourage disease prevention. The 

successful candidate will bring experience in digital platform strategy and marketing.  

Your main responsibilities will be to:  

 Set marketing and platform goals and objectives 

 Plan, implement and manage digital platform marketing strategy 
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 Contribute to the overall growth of the company 

 Review and manage content marketing strategy 

 Determine KPIs for marketing department 

 Keep the marketing budget in check  

 Track KPIs on a regular basis and present reports 

 Work with sales, development and customer operations teams 

 Create and present the annual plan and strategy 

 Use data and reports to make evidence-based decisions 

 Analyse company's marketing strategy and suggest improvements 

 Map competition and stay up to date with the latest technology 

 Stay up to date with the latest best practices 

 Design, plan and execute effective marketing campaigns targeted at consumers and 

healthcare providers in markets including the UK, the US, Germany, Canada and Australia.  

 Manage marketing and product teams including quarterly objectives, etc.  

What we are looking for: 

Essential:   

 5 years experience in marketing of digital platforms 

 Passion for helping people live longer, healthier lives by simplifying access to healthcare  

 Being customer-centric in a multi-stakeholder environment  

 Hands on experience with CRM and SEO tools like Google Analytics, Google Adwords, 

HubSpot, WebTrends, SalesForce, etc. 

 In-depth knowledge of big data analysis 

 Regularly produce and present reports 

 Excellent organisational and time management skills 

 Good communication and interpersonal skills 

 Excellent presentation skills  

 MA/MBA in Marketing, Management or similar relevant field 
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 Additional marketing certifications are a plus 

Above all, we want someone that shares our core principles. These are: 

 We are Patient Centred 

 We can be Trusted 

 We can Deliver Quality 

 We are Passionate 

 We aim High   

What we offer   

 25 days holiday plus bank holidays 

 Birthday off 

 On-site wellbeing programmes and massages 

 Free breakfast  

 Company-funded bi-monthly social 

 An annual individual training budget of up to £1000  

 Life insurance  

 In-office pool table and conveniently located Hammersmith office 

 Company share option scheme (on passing probation) 

 Travel loan (on passing probation) 

No agencies 

If you are looking to make a difference and help transform the healthcare industry, please forward 

your CV and covering letter to  careers@iplato.com writing “Chief Marketing Officer” in the 

subject field . By applying to this role you are confirming you have read and agree to our privacy 

notice which can be found here. Due to high volumes of applications we are only able to respond 

to those who have been successful for interview, if you haven’t heard from us within two weeks 

of your application then please presume you have not been successful this time around. 

 


